Tourism: Economic research and industry reports
https://www.tra.gov.au/Economic-analysis/tourism-industry
Tourism plays a significant part in Australia’s economy, contributing to both GDP and employment. Tourism Research Australia’s strategic research and analysis program focuses on delivering measures of the structure and performance of the Australian tourism industry. Our analysis brings together key findings from our own surveys with supply and demand intelligence from a broad range of sources to support policy making, marketing and industry development.
Economic and industry analysis reports cover issues such as the value of tourism to the Australian economy (both directly and indirectly), industry performance, current market dynamics and emerging trends. We also produce an annual State of the Industry report, which analyses the current performance of the Australian tourism industry, the challenges ahead, and how the industry needs to respond.
State of the Industry 2018–19
Tourism continues to be a driver of growth for the economy. Historically, international visitors have propelled the industry, but it is Australia’s desire to travel around Australia that sees the sector exhibit double-digit growth in value in 2018–19.
Domestic spend exceeded $100 billion for the first time. Australia’s standing in the global top ten for international expenditure – $64.2 billion on outbound trips – demonstrates appetite for travel and considerable capacity to increase domestic travel.
Internationally, Australia is marketed as an aspirational destination with a strong focus on high value travellers. This complements the sustainable intent of Australian tourism – achieving strong economic benefits while managing environmental and social impacts. However, as a long-haul destination for most international markets, the industry is exposed to changing travel trends and the risks of global economic and geopolitical uncertainties.
[image: ][image: ]THE ECONOMIC IMPORTANCE OF TOURISM
Tourism in Australia continues to be a driver of growth for the Australian economy, with domestic and international tourism spend totalling $122 billion in 2018-19. 
In the financial year 2018–19, Australia generated $60.8 billion in direct tourism gross domestic product (GDP). This represents a growth of 3.5 per cent over the previous year – faster than the national GDP growth. Tourism also directly employed 666,000 Australians making up 5 per cent of Australia’s workforce.
44 cents of every tourism dollar were spent in regional destinations and tourism was Australia’s fourth largest exporting industry, accounting for 8.2 per cent of Australia’s exports earnings.
There are now more than 1.4 billion international travellers globally, spending US$1.5 trillion per year. In 2018-19, 9.3 million international visitors arrived in Australia, an increase of 3.0 per cent compared to the previous year. Australia is currently one of the highest yielding destinations in the world, with international visitors spending $44.6 billion in 2018-19 compared to the previous year, a growth of 5 per cent.  
Download our infographic on the economic importance of tourism
https://www.tourism.australia.com/en/markets-and-stats/tourism-statistics/the-economic-importance-of-tourism.html
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TOTAL VISITOR SPEND
$146.4B A 11.2%

TOTAL INTERNATIONAL VISITOR SPEND
$44.6B A 50%

Combined value of total international
visitor & total domestic visitor spend

Allspend from international visitors when

travelling to Austra

Includes

international pre-paid airfares & packages
spend

DOMESTIC OVERNIGHT VISITOR SPEND
$T7.5B A 147%

DOMESTIC DAY TRIP VISITOR SPEND
$24.38 A 12.7%

‘TOTAL OVERNIGHT SPEND.
$122.1B A 109%

Spend by Australian residents who travel
away from home for at least one night

Spend by Australian residents travelling
onadaytrip

Combined value of total international
visitor & domestic overnight visitor
spend, and to track Tourism 2020

INTERNATIONAL VISITORS Allinternational visitors to Australia aged
8.6M A 2% 15 or over who stayed less than 12
months.

DOMESTIC OVERNIGHT TRIPS
113.3M A 11.7%

Australian residents aged 15 or over who
travel away from home for at least one
night

DOMESTIC DAY TRIPS
2273M A 26%

Australian residents aged 15 or over
travelling on a day trip, more than 50 km
o their home.
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ROOMS The total number of rooms available in
296,452 4 2% accommodation establishments with 10

rooms or more
OCCUPANCY The percentage of rooms sold, or
74.0% V Laper occupied in establishments of 10 rooms

or more

INTERNATIONAL SEATS The total number of seats available on
26.9M 4 1% flights to Australi

INTERNATIONAL LOAD FACTORS The percentage of seats on flights into.
80.9% 4 03PeT Australia occupied by revenue passengers

DOMESTIC SEATS
TI2M ¥ 0%

The number of seats available to people
flying wi

in Australia

DOMESTIC LOAD FACTORS
80.3% 4 02pPT

The percentage of seats on domestic
flights occupied by revenue passengers

INVESTMENT
$45.38 4 s138

The total value of investment in tourism
infrastructure projects valued over §20

EMPLOYMENT *
666,000 4 3.3%

n o ¢

D €

The number of people directly employed
by the tourism industry .
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TOURISM BUSINESSES IN AUSTRALIA
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TOURISM BUSINESSES - YEAR ENDING JUNE
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